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ABOUT COLLEGE AGGIES ONLINE

College Aggies Online (CAO), held for nine weeks in the fall, is an initiative of the Animal Agriculture
Alliance to develop life-long advocates for agriculture. Participants receive training throughout the
program from social media-savvy farmers and industry experts via a discussion forum and weekly
feedback on submitted work. The Alliance provides the students with talking points, tips on engaging
with consumers, sample content, and links to resources and tools.

Participants engage on social media by posting about current and emerging issues facing farmers
and ranchers and telling personal stories. Participating collegiate clubs and classes host events on
their campus to engage with peers about animal agriculture. Individuals and clubs earn points based
on the quality and quantity of their work. The top five individuals and top three clubs received a
scholarship along with weekly and club challenge prizes awarded throughout the program.

2025 PROGRAM

The 2025 CAO program had 265 individuals and 8 collegiate clubs participate. In total, $16,000 in
scholarships were awarded to participating individuals and clubs. Over the course of the program,
individual participants shared 1,662 posts about agriculture. The clubs hosted 22 campus and
community activities reaching 8,160 people in person (up 48% from the 2024 program).

Prior to the program, participants rated their confidence communicating about agriculture online and
in person as 6.5 and 6.7 out of 10, respectively. Following the program, they rated confidence levels
as 8.8 and 8.3, respectively, and rated confidence addressing misinformation about agriculture as
8.9. Survey respondents unanimously said they would recommend the program to a friend.

The 2025 CAO program would not have been possible without the support of program sponsors and
mentors. The 2025 sponsors include: Dairy Management Inc., CHS Foundation, National Pork Board,
Cooper Farms, Farm Credit, Dairy’s Foundation, Institute for Feed Education and Research, Culver
Franchising System, LLC, John K. Vanier Foundation, National Chicken Council, and Ohio Poultry
Association.

The 2025 mentors who advised the students each week included:
Jessica Peters, Pennsylvania dairy farmer

Emily Schaapman, Dairy Girl Fitness

Hinda Mithell, Inspire PR Group

Hannah Keck, U.S. Poultry & Egg Association

Lucy Waskiewicz, Farm Credit

Eric Mittenthal, Meat Institute

Kelsey Byrnes, Dance Around the Kitchen

Claudia Ugbana, Digital Marketing Expert

Alex Davidson, National Turkey Federation

Brandi Buzzard, Kansas cattle rancher

Shalene McNeill, PhD, RDN, National Cattlemen’s Beef Association
Cody Millar, CHS Foundation

Alex Lowery, Brand Strategist

Grace Simpson, Animal Agriculture Alliance



STUDENT TESTIMONIALS

e "College Aggies Online has been such a great
experience for me. It not only helped me grow my
knowledge about agriculture, but it also gave me the
confidence to share that passion with others. Before
this program, | was hesitant to post or speak out
about ag advocacy, but through CAO | have gained
the skills and encouragement | needed to do so. I've
learned so much more about the industry, built
connections with others who share the same
passion, and discovered my voice as an advocate for
agriculture."

e "Being part of College Aggies Online has been one of
the most impactful experiences of my college career."

e "This fall | had the opportunity to take part in College
Aggies Online, and it's honestly been a great
experience! | learned so much about how to share my
story in agriculture and advocate for the industry in a
positive, effective way.”

e "Participating in College Aggies Online was one of the
most rewarding experiences I've had in college. |
loved creating posts that helped people understand

where their food comes from and the history behind 3 ?

. . \ !
the animals we raise and eat. It gave me the chance ® Justongstory from a studentiliioss
to share stories about farmers, ranchers, and the 1 International Harvester - Craig Morgan

products that keep our world fed. | also learned how
to communicate about agriculture in a positive, engaging way on social media. Being part of
this program not only strengthened my appreciation for the ag industry—it also made me a
better advocate for it!"

e "College Aggies Online has seriously been one of my favorite parts of this year. I've learned so
much about sharing agriculture in a way that’s accurate, creative, and actually connects with
people. Every week pushed me to dig deeper, try new topics, and explain ag in ways | never
had before."

e “lloved seeing the creativity of other students from all over the country and the feedback
from the mentors; it inspired me to keep improving my own designs and captions. Each
week, | could literally see how much | was growing, not only in communication and design,
but also in confidence!”

e “If you're passionate about agriculture and sharing your ideas, this is an incredible
opportunity to challenge yourself, learn new skills, and have fun in the process."


https://www.tiktok.com/@adriannas.aggies/video/7568191128911105293?brid=6apjjmtJFHXMPejtLs_84A&fbclid=IwY2xjawOoCOpleHRuA2FlbQIxMABicmlkETFZNVFnSjQ3aklhYzRvM0gxc3J0YwZhcHBfaWQQMjIyMDM5MTc4ODIwMDg5MgABHrCb27RbWojw5FWTdiMuqrjEampjW0GeOuxhGEX7oJyboAk71YGT0uk3i6yl_aem_vp90jnh6xd3ENabMTpDymw&is_from_webapp=1&web_id=7549606985656092174

TOP INDIVIDUALS

1°' PLACE ($3,000)
Kaitlyn Ballard, Northwest Missouri State

University

Kaitlyn Ballard is a junior at Northwest Missouri State
University majoring in agricultural education and minoring in
agronomy. She grew up in rural lowa and became interested in
agriculture through her involvement in 4-H and FFA. Following
graduation from college, she plans to pursue a career as a high
school agriculture instructor and FFA advisor so that she can
educate, advocate, and share her passion for agriculture with
others.

2" PLACE ($2,000)
Avery Kerrick, University of Kentucky

Avery Kerrick is a sophomore at the University of Kentucky,
where she is majoring in agricultural education and advocacy
and minoring in community and leadership development.
Growing up on a dairy farm, she built a strong foundation in
livestock care and youth agricultural leadership, gaining hands-
on experience raising and showing dairy cattle and market
hogs. Her dedication to agriculture extended beyond the farm
as she served as the Delaware Dairy Princess and remained
actively involved in FFA, ultimately earning her American FFA
Degree. Avery is passionate about sharing the story of
agriculture and empowering others to understand its
importance. After graduating from the University of Kentucky,
she plans to become an agricultural educator and FFA advisor, where she hopes to inspire and
educate the next generation of agricultural leaders.

3 PLACE ($1,500)

Adrianna Meyer, The Ohio State University

Adrianna Meyer is a third-year student at The Ohio State
University pursuing a bachelor’s degree in community
leadership with a specialization in extension education. Her
passion for agriculture began on her family’s small farm in
northwest Ohio and grew through active involvement in 4-H and
FFA, where she developed a strong commitment to agricultural
advocacy. She currently serves on the Agriculture Future of
America Student Advisory Team, helping plan and facilitate
professional development events for college students in
agriculture. Upon graduating in December 2026, she aspires to
become a 4-H educator, inspiring the next generation of leaders
in agriculture and beyond. Her favorite part of agricultural advocacy is creating opportunities for
others to learn about and appreciate the impact of this vital industry.




4™ PLACE ($1,000)

Rachel Hearn, Oklahoma State University

Rachel Hearn is an animal sciences student at Oklahoma State
University who is passionate about livestock health, genetics,
and agricultural education. She combines academic dedication
with strong professional experience in finance and
administration, and she enjoys creating outreach content that
helps connect consumers with modern agriculture. She plans to
pursue graduate school and build a career in research and
genetics that supports innovation and sustainability in animal
agriculture.

5™ PLACE ($500)
Agnes Maxson, New Mexico State University “\

Agnes Maxson is a first-generation college student at New
Mexico State University. She is majoring in animal science and
minoring in horse and ranch management. She was the first in
her family to develop an interest in veterinary medicine. She is
eager to learn and passionate about working with animals and
pursuing a career in the field.

—




TOP CLUBS

1°' PLACE ($2,000)
Block & Bridle, Tarleton State

University

Block & Bridle at Tarleton State is a student
organization focused on enhancing
professionalism of students who will one day LOCE:
be the leaders in the animal agriculture
industry.

2" PLACE ($1,000)
Les Voyageurs, Louisiana State

University

Les Voyageurs club members serve as the
official student ambassadors of the Louisiana
State University College of Agriculture and
engages in recruitment events with
prospective students, retention events with
current students, and networking with alumni.

3 PLACE ($500)

Dairy Science Club, University of
Georgia

The Dairy Science Club is a student
organization within the University of Georgia
College of Agricultural and Environmental
Sciences focused on educating members
about the dairy community, promoting
professional development, and connecting
students with industry professionals.




SOCIAL MEDIA POSTS

Every week students were tasked with posting on Facebook, Instagram, X (formerly known as
Twitter), and/or TikTok about a specific animal agriculture theme. Here are examples of top posts
selected each week by program mentors.

Week 1: Dairy

learning_to_agvocate - Follow
Original audio

Y , learning_to_agvocate Edited « 12w
Looking for a post-workout snack?
Consider dairy protein«+*

#agriculture #dairy #usdairy #fitness
#postworkoutsnack #protein
#dairyprotein #CAO025

C)

delia.marchant 12w
<& Loveit!

Like Reply

So next time you're looking fo

Bl workout snack, consider Greek y

Qv W

September 14

Log in to like or comment

"View full video here.

Week 2: Eggs
|/

A COMBINATION OF

FACTORS CAUSED

RECORD HIGH EGG
PRICES IN 2025

woo) IMPROVED BIOSECURITY MEASURES

FINANCIAL RELIEF FOR REPOPULATION
EFFORTS

FUNDING FOR RESEARCH INCLUDING
Produce POTENTIAL FOR VACCINATION
ce of DEVELOPMENT

INCREASED IMPORTS T0 HELP WITH
SUPPLY ISSUES

View full post here.



https://www.instagram.com/reel/DOmz7PxjLby/?igsh=czUwaDNwZGp5MDFs&fbclid=IwY2xjawOlb19leHRuA2FlbQIxMABicmlkETFJUEV3MnZ2dFQ4d3ZDeWNYc3J0YwZhcHBfaWQQMjIyMDM5MTc4ODIwMDg5MgABHiCKTPLrDTN8FjSoR3ukR5jD-Yww1GLEm2Lc53qPLkz2zn8GOh7o7FFLSDED_aem_2j7zzryumkE0mVbsBmVaSA&brid=E1LqJr5JhETswvvwQHfHwA
https://www.instagram.com/reel/DOmz7PxjLby/?igsh=czUwaDNwZGp5MDFs&fbclid=IwY2xjawOlb19leHRuA2FlbQIxMABicmlkETFJUEV3MnZ2dFQ4d3ZDeWNYc3J0YwZhcHBfaWQQMjIyMDM5MTc4ODIwMDg5MgABHiCKTPLrDTN8FjSoR3ukR5jD-Yww1GLEm2Lc53qPLkz2zn8GOh7o7FFLSDED_aem_2j7zzryumkE0mVbsBmVaSA&brid=E1LqJr5JhETswvvwQHfHwA

Week 3: Broiler Chickens

Bcginncr’s Guidc Lo
Raising ﬁcat y Broiler
ickens

o

View full video here.

. susie_maxson - Follow
Original audio

. susie_maxson 10w

YAY! It's Broiler Chicken (aka Meat
Chicken) Week! Don't forget to like
and comment our favorite slogan “Eat
More Chicken ‘v " #cao25
#nationalchickenmonth #ageducation
#chicken #broilerchicken #farmer

®

tinei19 10w
Eat more chicken “»/

Like Reply

’ 1eal0a 10w

eat more chicken! {
Like Reply

A5& ivkwikhvh334 10w

Qv W

12 likes
September 27

Log in to like or comment.

Week 4: Sustainability

“ ag.with.erica - Follow

| View full carousel here.

ag.with.erica 9w

Dairy cows get a lot of blame when it
comes to sustainability, but the truth
tells a different story. %%

If dairy cows disappeared, U.S.
emissions would barely budge... but
nutrient gaps would widen, rural
economies would suffer, and millions
of jobs would be lost.

Dairy isn't the problem. It's part of the
solution for a sustainable food system.
QU

#CAO25 #SustainableAg

#sustainablefarming #sustainability
#dairy #milk #cows #emissions

®

© Qv W

30 likes
October 5

Log in to like or comment.


https://www.instagram.com/reel/DPIgv1YjM5j/?igsh=MTJlZmcxa29sbW1nMA%3D%3D&fbclid=IwY2xjawOmZdRleHRuA2FlbQIxMABicmlkETFJUEV3MnZ2dFQ4d3ZDeWNYc3J0YwZhcHBfaWQQMjIyMDM5MTc4ODIwMDg5MgABHkaiFVKcIAZrPaG_wcFJIketm5KdR_sVfum2kMYQQCpcHMzS2PV-AY0GlKqj_aem_xTlcceghksEXAqgIix3dLw&brid=E1LqJr5JhETswvvwQHfHwA
https://www.instagram.com/p/DPchr-SkR3_/?igsh=MXJybDc3c21uYmRlNg%3D%3D&fbclid=IwY2xjawOmZTpleHRuA2FlbQIxMABicmlkETFJUEV3MnZ2dFQ4d3ZDeWNYc3J0YwZhcHBfaWQQMjIyMDM5MTc4ODIwMDg5MgABHqPb9w_5t8rsAO4m_ZWNzl6mbrBcAMW7rW9AiknvBLcVPA7hIauEpBPwQbwe_aem_t_NgDQGNIBTXv3hfDziHMQ&brid=E1LqJr5JhETswvvwQHfHwA

Week 5: Pigs

? kballard71205 - Follow

? kballard71205 Edited « 8w

Meat is likely the first thing you think
of when you think of pork products...
but there is so many more products
that we get from swine!

We do our best to not let any part of
the animal go to waste! Here are some
products that we get from various
parts of the pig!

What is your favorite product from
pigs? Let me know in the comments!

For additional information or
resources, check out the link below:
https://www.farmcreditofvirginias.com/

Did‘vou know that pig's blog/everything-oink-products-pigs

provide us with so much sl
more than just pork? QY I
21 likes

Log in to like or comment

View full carousel here.

Week 6: Turkeys

f 't Natalie Baker
{

October 14 - &
The Secret Superpower of Turkeys You Probably Didn't Know

Here's a fun fact: turkeys actually recognize faces and voices! 99
That's right — farmers who work with turkeys daily say the birds can tell who you are and even
respond differently depending on your tone of voice.

Modern turkey barns are designed to be quiet and low-stress, because turkeys are sensitive to
sound. Sudden loud noises can startle them, so many farmers wear soft-soled boots and avoid
slamming doors to keep the flock calm.

This kind of care shows how animal welfare starts with understanding behavior — not just feeding
and housing. It's the little details, like how a farmer walks into the barn, that make a big difference
in keeping birds healthy and s free.



https://www.instagram.com/p/DPpXh-BD0qR/?igsh=MWFkeHdzMmQwczV2bg%3D%3D&fbclid=IwY2xjawOmZmFleHRuA2FlbQIxMABicmlkETFJUEV3MnZ2dFQ4d3ZDeWNYc3J0YwZhcHBfaWQQMjIyMDM5MTc4ODIwMDg5MgABHozQUW7_lem9A0i6s2vf5_pASSaE95YK10Y9HXXPSMsvgQnZjO5THZt-4D3o_aem_pP2IaOC8oljaoM2c1zaxtQ&brid=qivhc1goMIOJ4y5tunmYNw
https://www.facebook.com/boobee.baker/posts/pfbid0drbRb8QjDe9if2ChjTZJxCfKLfZRkkvjdNF3CVfpBbYNmqtQU92E7hf4LThbjf8Xl

Week 7: Beef
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View full carousel here.
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https://www.tiktok.com/@rachel_learnag/photo/7564126137069112589?_r=1&_t=ZT-90m80GnbJnb
https://www.tiktok.com/@maribethgirard/video/7568299376494300446?_r=1&_t=ZP-914x8xAwoMJ

Week 9: Students’ Pick

4™ Madalyn Forbes

N - 2 -
W@ November7 Q@

Think you know lamb? &
Here are 5 reasons it deserves a spot on your plate!

& Which one surprises you most — the flavor, the nutrition, or how sustainable it is?

Why eat Lamb? Why Lamb Deserves a
Spot on Your Plate
Lamb, one of the earliest &mﬁh Protein § g ™

meats enjoyed by humans, is
prized for its tender texture,

rich flavor, and deep ties to
tradition.

lmh is rich in pretein, Inm TN dunally
and B vilamins that fuel Sustair
your bedy

7 &@EA/ '-“WL @%
Fuducrn &Cﬂi

i on animal well-
Q(‘Uﬂ% Qmm Beh; and qunhlg
from start 1o

& \w\
Lamb’s tender taste fits T, |

9 d you know?

l Sheep pnmde beth pvemium meal and woel, mkhg |

D S ey

Vlew fuII post here

any meal~from taces to
reasls.

Social Media Rockstar
@ ag_tita220 - Follow
Nancy Sinatra » These Boots Are Mad...

ag_tita220 Edited « 1w

Let's explore a dairy farm together in 1
min! See how cows are cared for, fed
nutritious diets, and rest on hygienic
barns!

Every step we take behind the scenes
helps us understand where our milk
comes from! |

#CAO25 #dairyfarming

‘ larryleonm & 13w

Like Reply

Orv Q1 W

September 14

Log in to like or comment.

View full video here.



https://www.facebook.com/mady.forbes.14/posts/pfbid02Ab83AJqHuXg1jWrPDw7R7BQLAdAuRwq17q5wzp3hhe7qXWagf6MqLRwAvFsRGHDEl
https://www.instagram.com/reel/DOmi6d7jxOO/?igsh=bXB6MW9lNHU3eXU5

CHALLENGES

Every other week, individual participants were tasked with a different challenge to help them craft
their communication skills. Here are examples of the top challenge submissions selected each week
by program mentors.

Video Challenge

@ ag_tita220 - Follow
Nancy Sinatra + These Boots Are Mad...

Cows love lying on clean sand; @ ag_tita220 Edited - 3d
e ¥ s 2

it's’softfcomfy,and hygienic

S g

Let's explore a dairy farm together in 1
min! See how cows are cared for, fed
nutritious diets, and rest on hygienic
barns!

Every step we take behind the scenes
helps us understand where our milk
comes from! | %=

R

#CAO25 #dairyfarming

C)

larryleonm & 12w

Like Reply

Qv W

17 likes
September 14

W Log in to like or comment.

View full video here.

Blog Challenge

Broiler Chickens from Farm to Table
O Kenlyn Grove ( Follow ) 2mi

read - Sep 27,2025

Have you ever stopped to wonder how chicken gets from the farm to your
dinner plate? Chicken is one of the most consumed proteins in the world.
Many people are curious on how these broiler chickens are raised,

processed, and delivered to stores and restaurants.

A broiler chicken is a type of chicken that is bred and raised only for meat
production. These chickens are not raised to lay eggs, like egg laying hens.
These chickens have been specifically raised and selected because they grow
quickly and reach market weight in about five to seven weeks. The National
Chicken Council (NCC) is an organization that represents the large chicken
producers in the United States. About 95% of the chicken eaten in the United
States comes from the companies of the National Chicken Council. This
means that the safety standards, farming practices, and policies that the NCC

promotes affect almost all the United States chicken supply.

Read the full blog post here.



https://www.instagram.com/reel/DOmi6d7jxOO/?igsh=bXB6MW9lNHU3eXU5&fbclid=IwY2xjawOlcGtleHRuA2FlbQIxMABicmlkETFJUEV3MnZ2dFQ4d3ZDeWNYc3J0YwZhcHBfaWQQMjIyMDM5MTc4ODIwMDg5MgABHkaiFVKcIAZrPaG_wcFJIketm5KdR_sVfum2kMYQQCpcHMzS2PV-AY0GlKqj_aem_xTlcceghksEXAqgIix3dLw&brid=DAw1onenKegivPJWxBVqBQ
https://medium.com/@kenlynmgrove/broiler-chickens-from-farm-to-table-3b094b5a4e03
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. agwithavery - Follow

. agwithavery 6w
From pasture to pier, this Surf & Turf

Garlic Butter Bowl proves balance never
goes out of style! f@®«

WHOLESOME, SUSTAINABLE, AND PACKED WITH PROTEIN!

Packed with protein, flavor, and

nutrients from the land and sea, it's the

ultimate dream team for fueling your

body and supporting a healthy planet.
peld

i
#fuelwithfarmers #eatbalanced

#farmtofork #sustainablenutrition #beef
#cao25

®

No comments yet.

Start the conversation.

Qv W

2 likes
October 26

HEALTHY PEOPLE. HEALTGY,ALANE] . POWERED BY FARMER. Log in to like or comment.

View full carousel here.



https://www.facebook.com/mady.forbes.14/posts/pfbid02WdLRXs5mmrcw9P6Q62npAUyNwrTyA2DTDT5JVEQawDYgPLuhwBdL6bnsUJpygmxml
https://www.instagram.com/p/DQS_wj1jKUL/?igsh=MXZ3ZWZubHBjbnE3OQ%3D%3D&fbclid=IwY2xjawOmetJleHRuA2FlbQIxMABicmlkETFJUEV3MnZ2dFQ4d3ZDeWNYc3J0YwZhcHBfaWQQMjIyMDM5MTc4ODIwMDg5MgABHiCKTPLrDTN8FjSoR3ukR5jD-Yww1GLEm2Lc53qPLkz2zn8GOh7o7FFLSDED_aem_2j7zzryumkE0mVbsBmVaSA&brid=mkJLG69_6Lbb_2q92LWMSg

CLUB EVENTS

Clubs and classes hosted events to engage in conversations about animal agriculture with their
peers. Here are a few of the events hosted during this year’s CAO program.

Ag Literacy Book Club

The Ag Literacy Book Club challenge encourages club members to engage with their campus
community and increase their understanding of agricultural topics through literature. Tarleton State
University Block & Bridle participated in this challenge by hosting a book club session where
participants were asked to read the book “No More Food Fights” by Michele Payn. Students were
invited from different majors, including nutrition and nursing, to participate. The event featured a
post-reading discussion facilitated by a skilled agriculture communicator.

Aggies at the Capitol

The Aggies at the Capitol challenge aims to
familiarize club members with the legislative
process in their state and elevate the importance
of agricultural issues to representatives. The
Louisiana State University Les Voyageurs visited
their state capitol and learned more about key
agricultural issues, such as sugar cane burning.
Club members gained a better understanding of
the legislative process and were also able to tour
the building.

Campus Dining Collaboration

The Campus Dining Collaboration challenge
encourages clubs to develop a relationship with I 2
their campus dining leaders so they can turn to the club as a resource when they have questlons
about how food is produced. Members of Louisiana State University Les Voyageurs club toured the
campus’ Performance Nutrition Center. They had the opportunity to engage in one-on-one
discussions with executive chef Michael Johnson, gaining valuable insights into his management of
the dining facility. Throughout the tour, members discovered his commitment to delivering safe,
healthy meals while upholding sustainable practices.

Campus Event

The Campus Event challenge asks participating
clubs to host an event on campus to engage peers
who are not involved in agriculture. The University
of Georgia Dairy Science Club held a “Dairy Fun
Night” where students could sign up in teams of
four to participate in dairy-based games, such as
an ice cream eating contest, milk pong, and a
heifer dress up contest. As part of the event,
roughly 400 students were reached, $220 was
raised for the Georgia Dairy Youth Foundation, and
117 pounds of collected food was donated to the
Food Bank of Northeast Georgia.




Community Event

The Community Event challenge includes hosting an agriculture event in the local community to
engage with people about agriculture. As part of this challenge, the University of Georgia Dairy
Science Club was invited to participate in a community Halloween event in an urban area. The club
brought a dairy heifer with them that was dressed up for the holiday. Club members spent the
evening passing out candy and sharing information about dairy. Approximately 300 community
members were reached with this event.

Connecting with Kids

The Connecting with Kids challenge is intended to
support engagement about agriculture with grade
school students (K-12) so they can learn more
about where their food comes from and the daily
impact of agriculture. Members of Louisiana State
University Les Voyageurs club partnered with the
local Boys and Girls Club to lead an education
activity for third and fourth-grade students. During
Halloween week, members used pumpkins to
discuss the plant lifecycle and complete hands-on
activities related to plant science.

Food Drive

The Food Drive challenge aims to raise awareness
about food insecurity and encourage donations or
volunteering at a local food bank. Members of
Louisiana State University’s Les Voyageurs club
used the opportunity to volunteer at the Greater
Baton Rouge Food Bank to sort and repackage
meals for the local community. Members were
primarily assigned to package loose, raw rice into
individual bags, which was especially meaningful
given that Louisiana is the third-largest rice-
producing state in the U.S.! Over 5,000 pounds of
rice was packaged and prepared for sharing
during this event.

Movie or Guest Speaker

The Movie or Guest Speaker challenge
encourages clubs to host a movie night or guest
speaker to reach students not familiar with
agriculture. Tarleton State University Block & Bridle hosted a documentary screening of the film
Sacred Cow, which challenges common misconceptions about meat consumption, livestock
sustainability, and the environmental impact of animal agriculture. Following the screening, faculty
experts led a guided discussion on many of the topics addressed.

Newbies on the Farm

The Newbies on the Farm challenge aims to encourage people not affiliated with agriculture to visit a
working farm. The Tarleton State University Block & Bridle club hosted an immersive dairy tour where
participants visited the Southwest Regional Dairy Center. Students were able to experience a modern
milking parlor and learn more about feed management systems and animal welfare technologies,



including temperature-controlled housing and monitoring systems. The tour included seven non-
agriculture students. Survey results showed an 81% improvement in understanding of dairy
production and sustainability.

Scary Food Myths

The Scary Food Myths challenge encourages clubs
to share facts about meat, dairy, poultry, eggs, and
seafood with students on campus. Tarleton State
University Block & Bridle executed a multi-platform
“Scary Food Myths” campaign to debunk common
misconceptions about food. The campaign
included outreach during the fall carnival where
members handed out candy with facts about
agriculture attached. Classroom presentations
were conducted as well to interactively engage
students about agriculture facts and myths. Lastly,
social media posts were used to reach a larger
audience with the information.

Undeniably Dairy

The Undeniably Dairy challenge asks clubs to share the nutritional benefits of dairy and how dairy is
produced with campus peers who may not be familiar with agriculture. Tarleton State University
Block & Bridle hosted a joint event with the nutrition club on campus to tour several different dairy
facilities, including a family-owned cheese shop to learn more about cheese production, a local farm
to see dairy production first-hand, and visited an industry organization to learn more about milk
testing. Based on survey results, 96% agreed they had a better understanding of milk quality testing,
89% reported greater understanding of dairy sustainability, and 92% said they felt more confident
sharing dairy’s story.



